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3, 61 


American Health Care Association, casino 
nights for its PAC fundraising, II, 1, 36 





American Medical Association, the nation’s 
number one interest group, I, 2, 12 


American Trucking Association, political ac- 
tion committee list, I, 4, 17 


Americans for Common Sense, Democratic 
support group, Ill, 1, 8 


Anderson, Eileen, Mayor of the city and 
county of Honolulu, working a room, IV, 
2, 20 


Anderson, Gary, “Political Action Commit- 
tees: Attaining Technical Sophistication,” 
IV, 2, 28 


Anderson, John, analyzing his charisma (or 
lack of), II, 1, 4, 16; independent candi- 
dacy, I, 3, 29; mystical anti-hero (figure), 
Il, 1, 16; public financing, I, 2, 12; new 
politics, I, 2, 43 

Apportionment, precision in targeting, II, 4, 
7 

Arbitron Co., study of radio advertising val- 
ue, I, 4, 46 


Arrington, Richard, Mayor of Birmingham, 
Alabama, working a room, IV, 2, 21 


Artists Rights Today (ART), educational or- 
ganization championing artists’ rights, II, 
i; a 

Asher, Herb, C&E Editorial Board member 
and professor of political science at Ohio 
State University, “C&E Introduces Its Edi- 
torial Board,” Ill, 2, 5; PAC money, III, 
4, 6; “The 1982 Elections,” III, 4, 4 


Average Democratic Turnout, in targeting, 
IV, 1, 17; 1V, 2, 7; IV, 2, 0 


B 


Bagley, Smith, 1966 race for Congress in 
Georgia, Tony Schwartz’s first campaign, 
II, 1, 26 


Baker, Howard, analyzing his charisma (or 
lack of), II, 1, 4, 14; fundraising, I, 4, 14; 
golfing fundraiser put together by Bradley 
O'Leary, II, 1, 36; hard hat, II, 1, 33; Re- 
publican Senate Majority Fund (political 
action committee), I, 4, 13 


Bandwagon Effect, image—get with the win- 
ner while the getting’s good, I, 2, 47 


Bannon, Brad, “Decline of Bloc Voting in 
American Politics,” II, 3, 13; “NCPAC in 
the ‘80s: Action v. Reaction,” III, 4, 36; 
“NCPAC’s Role in the 1980 Senate Elec- 
tions,” III, 1, 43 


Benedict, Russell Reed, “The Write-In Candi- 
date: The Big Ron Packard Win in Cali- 
fornia,” IV, 1, 20 

Bennett, Barbara, Mayor of Reno, Nevada, 
working a room, IV, 2, 21 


Berrigan, John, Ph.D., “Cost-Effectiveness of 
Grass Roots Campaign Activities,” III, 1, 
25 


Blaemire, Bob, Committee for American 
Principles, Il, 1, 13 


Bloc Voting, “Decline of ... in American Poli- 
tics,” by Brad Bannon, II, 3, 13; 1980 pre- 
sidential vote by region and income (fig- 
ure), II, 3, 15; bloc, II, 3, 14; coping with 
a new political environment, II, 3, 18, in 
presidential elections, II, 3, 14; party 
identification of selected groups (figure), 
Il, 3, 16; trends in party identification, II, 


3, 17; vote by groups in presidential elec- 
tions (figure), II, 3, 15 


Boggs, Thomas Jr., “How to Fill Out the New 
FEC and IRS Forms,” I, 3, 65 


Bonitati, Robert F., “Labor Political Clout of 
the ‘80s: The New Strategies,” I, 3, 57 


Boston Globe, poll conducted in 1974, I, 1, 
10; poll conducted in 1978, I, 1, 13; poll 
conducted in 1979, I, 1, 13 


Brochures, keep it simple because few people 
will spend the time to read long, wordy 
explanations of qualifications and stands 
on issues, II, 3, 27 


Brotman, Stuart N., “New Campaigning for 
the New Media,” II, 3, 32 


Brown, Chris, state coordinator for New 
Hampshire in 1976 for Carter's presiden- 
tial campaign, I, 3, 50 

Brown, Jerry, analyzing his charisma, II, 1, 
12 


Brown, John Y., Kentucky gubernatorial 
campaign, I, 2, 30 


Brown v. Hartlage, case regarding cam- 
paign promises, IV, 2, 25 


Bryant, Susan, C&E Editorial Board member 
and former political director of the Na- 
tional Republican Senatorial Committee, 
“C&E Introduces Its Editorial Board,” Il, 
2, 5; candidate money and spending, III, 
4, 7; “The 1982 Elections,” Ill, 4, 4 


Buckley v. Valeo, declared limitations on the 
candidates’ own expenditures unconstitu- 
tional as well as the overall limits on 
expenditures, I, 1, 15; I, 3, 9, 12, 15 


Buffalo Evening News, impact of television 
by columnist Hugh Sidey, December 18, 
1980, II, 1, 8 


Bumper Stickers, show of strength but not 
worth the expense unless you have 
enough supporters to use them, II, 3, 28 


Burnett, Ed, Ed Burnett Consultants, “C&E 
Direct Mail Fundraising Roundtable: The 
Pros Speak,” 1, 3, 20 


Bush, George, analyzing his charisma (or 
lack of), II, 1, 4, 15; first congressional 
campaign, I, 3, 24; public financing, I, 2, 
12 


“Business Accounting for Campaign Treasur- 
ers: A Compliance Primer,” by Ellen M. 
Kozak, I, 4, 31; “Business Accounting for 
Campaign Treasurers, Part II,” by Ellen 
M. Kozak, Il, 1, 39; dealing with receipts, 
I, 4, 32; exercising authority, Il, 1, 43; fil- 
ing requirements, II, 1, 41; insurance, II, 
1, 42; keeping control of disbursements, I, 
4, 35; keeping track of contributors, I, 4, 
36; liability, II, 1, 42; loans, I, 4, 35; 
maintaining the system, I, 4, 39; payroll 
taxes, II, 1, 40; responsibilities, II, 1, 40; 
signature on legal documents, Ii, 1, 42 


Business and Politics, anatomy of political 
marketing, II, 2, 27; “Business Marketing 
tor Political Candidates,” by Philip Kotler 
and Neil Kotler, II, 2, 24; business versus 
political marketing, II, 2, 25 (figure) II, 2, 
28; communication strategy, II, 2, 31; 
concept, II, 2, 31; dispelling myths, II, 2, 
26; distribution strategy, II, 2, 32; five 
markets faced by the candidate (figure), 
Il, 2, 24; getting nominated and elected, 


Il, 2, 30; getting started, Il, 2, 29; 
marketing research, Il, 2, 30, 33; paid 
advertising program, Il, 2, 32; party deci- 
sion, II, 2, 29; personal appearance pro- 
gram, Il, 2, 33; political marketing map 
(figure), Il, 2, 28; political marketplace, 
Il, 2, 25; product concept and strategy, II, 
2, 31; role decision, Il, 2, 29; states of can- 
didate marketing, Il, 2, 27; timing a deci- 
sion, II, 2, 29; volunteer program, Il, 2, 
33 


Business-Industry Political Action Commit- 
tee (BI-PAC), I, 1, 17; Joseph Fanelli in 
testimony before a congressional commit- 
tee, I, 1, 20 


Butz, Earl, former Secretary of Agriculture, 
association with Senator Charles Percy in 
a television spot created by Tony 
Schwartz, II, 1, 24 


Byrne, Jane, former mayor of Chicago, 1982 
re-election bid for mayor, IV, 1, 4 


Cc 


Cable, and the new electronic media, IV, 
4, 5, 6, 7; cost of advertising on networks 
(figure), IV, 4, 7; penetration in top 25 
ADIs (figure), IV, 4, 9, 10; Warner/ Amex 
QUBE, IV, 4, 7 


Caddell, Pat, Cambridge Survey Research, I, 
2, 30; making a hero out of Jimmy Carter, 
II, 1, 10 


Campaign Management, “Benefits of the Pro- 
fessional Approach,” by Robert Agra- 
noff, I, 1, 46; changes in the scope by, I, 
1, 53; developments—new and revised, I, 
1, 51; forces for change, I, 1, 47; founding 
a tradition, I, 1, 47; “How to Fill Out the 
New FEC and IRS Forms,” by Thomas H. 
Boggs, Jr. and Douglas Stevens, I, 3, 65; 
keeping control of disbursements, I, 4, 35; 
legal issues, I, 1, 50; managerial issues, I, 
1, 48; managerial synthesis, I, 1, 52; on 
the nature of, I, 1, 47; political issues, I, 1, 
49; problems, I, 1, 52; prospects, I, 1, 53; 
technical issues, I, 1, 51 


Campaign Promises, “Vote-Buying Cam- 
paign Promises: The Court’s New Guide- 
lines,” by Paul J. Weber and Joel H. 
Goldstein, IV, 2, 24 


“Campaigns & Elections Introduces Its Edi- 
torial Board,” III, 2, 4; “The 1982 Elec- 
tions: C&E Editorial Board,” Ill, 4, 4 


Canvass piece, literature used by those who 
go door-to-door, I, 3, 28 


Capitol Hill Club, for fundraising, I, 4, 15 


Carroll, John, “Local Party Organization and 
the Transformation of Southern State 
Politics,” Ill, 2, 36 

Carter, Jimmy, Allman Brothers concert, II, 
1, 31; analyzing the 1980 election, IV, 4, 
29; analyzing his charisma, II, 1, 11; anti- 
hero at the wrong time (figure), II, 1, 11; 
artists who donated original works of art 
in his 1976 presidential effort, II, 1, 30; 
mystic, dialect and accent, II, 1, 20; Il, 1, 
9; public financing, I, 2, 12; stress, II, 2, 
17 


Census Data, 1981—what was and could 
have been, Il, 4, 5; budget allocation, Il, 
4, 12; candidate recruitment, II, 4, 6; 
Claritas Cluster Analysis, II, 4, 13; consti- 
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tuency communication, II, 4, 7; fundrais- 
ing, Il, 4, 7; geographic subdivisions of an 
SMSA, Il, 4, 10; how political strategists 
can gain access to census data, Il, 4, 16; 
keeping it timely, II, 4, 17; precision, Il, 4, 
6; reaching the swayables, II, 9, 7; 
reaching your target, II, 4, 15; redistrict- 
ing, Il, 4, 7; recruiting volunteers, II, 4, 7; 
speech preparation, II, 4, 12; targets set 
for 1982, Il, 4, 12; “Turning Census Data 
into Meaningful Information for Political 
Strategists,” by Alan Magill, II, 4, 4; 
voter registration drives, II, 4, 7; what the 
Democrats have, II, 4, 11; what the Re- 
publicans have, II, 4, 9 


Center for National Policy, Democratic sup- 
port group, Ill, 3, 7 


Chaffee, Kevin, “The Political Marketplace,” 
I, 2, 70; L, 3, 92 

Challenging election results, “How Can the 
Courts Help You Win,” by Channing 
Kury, IV, 1, 26 


Charisma, action, II, 1, 9; analyzing the ‘80 
presidential hopefuls, II, 1, 10; anti-hero 
type, II, 1, 9; appearance, II, 1, 9; charis- 
matic men, II, 1, 4; evil character, II, 1, 8; 
fit chart (figure), II, 1, 6; hero type, Il, 1, 
9; image, II, 1, 7, 9; issues, II, 1, 4; lead- 
ership, II, 1, 8; Machiavelli, II, 1, 10; 
Marshall McLuhan and determining a 
president in 1980, II, 1, 4; “the medium is 
the message,” measuring, II, 1, 16; 
message similarity, II, 1, 9; Mystic type, 
Il, 1, 9; If, 1, 4; perceptions, II, 1, 10; 
political, II, 1, 4; poll, Il, 1, 7; results of 
1980 presidential candidate charisma 
study (figure), II, 1, 6; sexuality, II, 1, 9; 
television's impact, If, 1, 8, 10; test, II, 1, 
17; “The Charisma Factor: Using It to 
Win Elections,” by Gerald Goldhaber, 
Ph.D., II, 1, 4; theory, II, 1, 4, 10; un- 
charismatic candidates, II, 1, 4 


Chelstrom, Marilyn, C&E Editorial Board 
member and president of the Robert A. 
Taft Institute of Government, “C&E In- 
troduces Its Editorial Board,” III, 2, 6; 
gender gap, Ill, 4, 12; “The 1982 Elec- 
tions,” Ill, 4, 4 


Churchill, Sir Winston, on being awarded 


honorary United States citizenship, I, 4, 
19; speaker of the century, I, 4, 19 


Claritas Cluster System, summary of, I, 1, 
25, 30; I, 2, 59; Il, 3, 5; impact on the elec- 
tion, I, 3, 6; predictive ability, II, 3, 10; 
problems with II, 3, 5; refined, Ill, 4, 62 

Clark, Sandy, The Fidler Group, “C&E Di- 
rect Mail Fundraising Roundtable: The 
Pros Speak,” I, 3, 20 

Cole, Nancy, Fundraisers Unlimited, I, 4, 15. 

Columbia Broadcasting System, News Tele- 
vision Broadcasts, Il, 1, 28; News Index, 


Il, 1, 28; Resource Development and Pro- 
duction Department, II, 1, 28 


Committee for American Principles, Demo- 
cratic support group, III, 1, 13 


Committee for the Future of America, Demo- 
cratic support group, III, 1, 9 


Committee on House Administration, public 
financing of congressional campaigns 
(1979), I, 1, 15 


Common Cause, efforts to stifle PAC move- 


104 CaAmMPAIGNs & ELECTIONS 


Spring 1984 


ment, I, 1, 15; “PAC Power: Why Com- 
mon Cause Fears Its Impact,” by David 
Cohen, I, 2, 12 


Computers, “A Candidate Information Sys- 
tem: Organizing the Disorganized,” by 
Bill McMillen, George Wachtel, and Dan 
Kerrigan, Ill, 4, 119; “A Candidate Infor- 
mation System, Part II: Organizing with 
Computers,” by Dan Kerrigan, IV, 1, 74; 
Apple software application, Il, 3, 71; 
“Computers, Control and Communica- 
tion: How 30,000 Volunteers Beat the 
California Gun Initiative,” by Dennis 
Jensen, IV, 3, 58; concepts and designs, 
Ill, 4, 120; donor subfile, Il, 4, 123; 
“Electoral Targeting, Part III: Computer- 
izing the Process,” by Murray Fishel and 
Dennis Kinsey, IV, 4, 61; entry lines for 
the Applepost ENTRY mode (figure), III, 
3, 70; “Getting Started with Micros,” by 
John R. Tkach, M.S., M.D., IV, 4, 82; list 
management, III, 4, 130; “Low-Cost Let- 
ter Writing: How to Re-Ink Your Printer 
Ribbon,” by John R. Tkach, M.S., M.D., 
IV, 2, 62; method, Ill, 3, 70; “Microcom- 
puters: Their Use in Small-Scale Political 
Campaigning,” by John R. Tkach, M.S., 
M.D., Ill, 3, 69; “Micros: How to Buy 
and Use Them in Campaigns,” by John R. 
Tkach, M.S., M.D., IV, 1, 68; “Micro 
Software for Campaign List Management 
Programs,” by Rita Risser, IV, 2, 66; 
Osborne software application, III, 4, 129; 
political subfiles, Ill, 4, 123; “Portable 
Computers: Useful in State-Wide Cam- 
paigns,” by Dan Frahm and Jon Mosle, 
Ill, 4, 129; print-out of political campaign 
lists, III, 3, 72; “Running for Mayor with 
a Micro: How Computer Volunteer 
Training Paid Off in Charlotte,” by Allyn 
McGillicuddy and Vernon L. Robinson, 
IV, 4, 75; scheme for data entry to the 
utility line in using Applepost for school 
board election campaigning (figure), III, 
3, 70; system selector, III, 4, 123; system 
masterfile, III, 4, 121; “Targeting with 
VisiCalc: Using an Electronic Spreadsheet 
in a Local Campaign,” by Frank E. 
Rogers, IV, 3, 73; use in 1982 campaigns, 
Ill, 4, 126; volunteer subfile, III, 4, 122; 
“Voter Registration Tapes: Mining for 
New Votes, New Voters and New 
Money,” by Russell W. Getter and James 
Emerson Titus, IV, 4, 67; “What the 
Salesman Didn't Tell You,” by John R. 
Tkach, M.S., M.D., IV, 3, 79; word pro- 
cessing, III, 4, 131 


Connally, John, analyzing his charisma, Il, 1, 
14; charisma, Il, 1, 4 


Consultants, challenge conclusions, II, 2, 15; 
client input, II, 2, 14; evaluating services, 
Il, 2, 10, 14; grass roots organizing, II, 2, 
9; “How to Hire and Manage Political 
Consultants,” by Scott Wolf, II, 2, 4; 
managing, II, 2, 14; myths and miscon- 
ceptions, II, 2, 9; questions for consul- 
tants, II, 2, 12; questions for media con- 
sultants, II, 2, 14; questions for pollsters, 
II, 2, 12; role of fundraising consultant, II, 
2, 8; role of media advisers, II, 2, 6; role 
of pollsters, II, 4, 6; role of researchers, II, 
2, 7; servicing, II, 2, 14; “Survey of the 
Costs and Services of Political Consul- 
tants,” by Larry J. Sabato, II, 4, 42; 


targeting, II, 2, 9; tips for low-budget 
campaigns, II, 2, 7; types of, II, 2, 5; who 
are, II, 2, 4; who should you hire, Il, 2, 
11; will a consultant help you win, II, 2, 5 


Contributions, everyone can contribute, III, 
2, 28; of the national political committees, 
Il, 2, 33 


Cordts, Michael, “Running a Registration 
Drive: New Voters Recast Chicago 
Politics,” IV, 1, 4 


Corporate PACs, campaign price tags, I, 1, 
14; distribution of PAC dollars by cate- 
gory of seat and party from 1977 to 1978 
(figure), I, 1, 20; efforts to curb PACs, I, 
1, 15; forming a, I, 1, 17; growth of, I, 1, 
16; living with limitations, I, 1, 19; 
methods of PAC member solicitation, I, 
1, 18; PAC influence in perspective, I, 1, 
17; positive force in the 1980s, I, 1, 19; 
proliferation of PACs, I, 1, 15; source of 
each dollar of Congressional candidates 
receipts from 1977 to 1978 (figure), I, 1, 
17; “Step-by-Step Formation and Trou- 
blefree Operation,” by Don R. Kendall, I, 
1,14 


Crane, Phil, 1980 Republican presidential 
candidate, I, 3, 25; direct mail, I, 3, 28 


Craver, Roger, Craver, Matthews, Smith and 
Co., Democrats for the ‘80s, Ill, 3, 5; 
“C&E Direct Mail Fundraising Roundta- 
ble: The Pros Speak,” I, 3, 20 


Crone, Betsy, Washington-based indepen- 
dent political consultant, atmosphere for 
fundraising, I, 4, 15; choosing the event, 
Il, 1, 37; fundraising, I, 4, 12, 13, 14 


Cronkite, Walter, charisma, II, 1, 9 


D 


Daisy Spot, A Tony Schwartz political ad- 
vertisement in 1964 for President Lyndon 
Johnson showing a little girl in a field 
counting the petals of a daisy, airs on na- 
tional television, II, 1, 18 


Daley, Richard M., son of the late Chicago 
Machine Boss. Richard Daley 1982 race 
for mayor of Chicago, IV, 1, 5 


Daly, Peter, media adviser to Ronald Rea- 
gan, Il, 1, 13 


Danforth, John, U.S. Senator from Missouri, 
1982 race, IV, 1, 29 


Dean, John, Parker-Coltrane, III, 1, 11 


Dear, David R., “Introduction to the Inau- 
gural Issue,” I, 1, 4 


Debates, attacking, IV, 4, 16; defending, IV, 
4, 17; forensic tactics, IV, 4, 21; goalset- 
ting, IV, 4, 14; ignoring, IV, 4, 17; image, 
IV, 4, 15; options for answering difficult 
questions (figure), IV, 4, 26; physical tac- 
tics, IV,4, 20; “Political Campaign 
Debates: Images, Issues and Impact,” by 
Myles Martel, IV, 4, 13; strategies, IV, 4, 
14; tactics, IV, 4, 19 


Decisionmaking, resources needed, IV, 3, 35, 
“To Run or Not to Run, That is the Ques- 
tion,” by H. Edward Flentje and George 
Van Riper, IV, 3, 32 


Dees, Morris, Craver, Matthews, Smith and 
Co., “C&E Direct Mail Fundraising 
Roundtable: The Pros Speak,” I, 3, 20; 





George McGovern’s six-page letters for 
the 1972 presidential campaign, I, 3, 23 


Democratic Club, for fundraisers, I, 4, 15 


Democratic National Committee, art used as 
fundraisers, II, 1, 30, 31; contributions, 
Ill, 2, 33; joint fundraising effort with Re- 
publican National Committee, I, 3, 27; 
participation in 1982 mayoral race in Chi- 
cago, IV, 1, 7; Peter Max prints, II, 1, 30; 
using census data, II, 4, 11; women in the 
organization, II, 4, 19 


Democrats for the ‘80s, Democratic support 
group, Ill, 3, 5 


“Democrats: Rebuilding with Support 
Groups,” by Jack Erikson, III, 3, 4 


Direct Mail, cost-effectiveness analysis of 
direct mailing versus personal contact 
(figure), Ill, 1, 29, 30; cost-yield com- 
parison of direct mailing and personal 
contact (figure), III, 1, 31; effective mail 
follow-up, I, 2, 52; “Fundraising Round- 
table: The Pros Speak,” I, 3, 20; in- 
tegrating with television, II, 4, 7; method 
of targeting, I, 1, 51; printing, Ii, 3, 28 


Direct Mail Marketing Association (DMMA), 
3 2 


Disclosure, “Campaign Disclosure: Money 
for What?” by Ed Zuckerman, III, 3, 36 


Door-to-door, activity, I, 2, 52; getting 
ready to go, Ill, 1, 18; importance of 
strategy, III, 1, 15; “Campaigning: How 
to Get the Most Out of Your Pedometer,” 
by Lorene Hanley Duquin, III, 1, 15; is it 
right for you, Ill, 1, 16; perfecting your 
technique, III, 1, 19; pluses and minuses, 
III, 1, 16; putting your best foot forward, 
Ill, 1, 19; setting up your plan and putting 
it to work, Ill, 1, 16, 17; targeting, III, 7, 
17 


Drape, Mary, director of Republican Senate 
Majority Fund, breakfast, II, 1, 34; meals 
at fundraisers, I, 4, 13 


“Dress Codes for Candidates: How to Look 
the Part,” by Beryl A. Reed, II, 2, 40; ap- 
pearing on television, II, 2, 45: casual but 
still conservative, II, 2, 43; changing your 
image, II, 2, 45; once you're elected, II, 2, 
44; short-to-medium height, II, 2, 43; 
wardrobe hints for candidates and 
spouses by James Gray, II, 2, 42; when to 
dress up or down, II, 2, 41; women can- 
didates, II, 2, 44 


Dresner, Dick, Dresner Material Associates, 
media buyer, II, 1, 20 


Dukakis, Michael, 1974 Massachusetts Dem- 
ocratic gubernatorial primary, I, 1, 10; 
1978 Massachusetts gubernatorial elec- 
tion, I, 1, 13 


Duquin, Lorene Hanley, “Door-to-Door 
Campaigning: How to Get the Most Out 
of Your Pedometer,” III, 1, 15; “Election 
Day: How to Put Those Final Hours to 
Good Use,” Ill, 3, 31; “Local Party Poli- 
tics: Secrets of a Small-Town Boss,” Il, 4, 
25; “Printing: How to Get the Most for 
Your Campaign Literature Dollar,” II, 3, 
25; “Student Volunteers: How to Put 
Young People to Work on Your Cam- 
paign,” III, 2, 44; “Working a Room: The 
Basic Rules,” IV, 2, 20 


Dwyer, Daphne, political fundraising for 
Stewart Mott and Mott Enterprises, I, 3, 
25 


E 


Eagleton, Thomas, former Democratic Sen- 
ator from Missouri, 1980 NCPAC at- 
tacks, Ill, 4, 36 


Eisenhower, Dwight, “What is the Q.E.D.?” 
L 4, 21 


Election Day, I, 2, 62; “How to Put Those 
Final Hours to Good Use,” by “orene 
Hanley Duquin, HI, 3, 31 


Election laws, I, 3, 9. 
Electronic media, see media 


Endorsements, by party of responding Ohio 
daily newspapers, 1960-1980 (figure), III, 
3, 8; existence of veto power over decision 
by circulation, III, 3, 6; decision, Ill, 3, 5; 
“Newspaper: Increasing in Number—The 
Ohio Case,” by Joanne Lally Matika, III, 
3, 4; Ohio daily newspapers endorsing 
presidential candidates in general elec- 
tions since 1960, by circulation (figure), 
Ill, 3, 5; party choices, Il, 3, 8; per- 
sons/ groups involved in endorsement de- 
cisionmaking, by circulation (figure), III, 
3, 6; sense of professional duty, Ill, 3, 9; 
veto power, Ill, 3, 7 


Engber, John, Independent Action, II, 3, 6. 


English, Arthur, “Local Party Organization 
and the Transformation of Southern State 
Politics,” III, 2, 36 


Erikson, Jack, “Democrats: Rebuilding with 
Support Groups,” Ill, 1, 4 


F 


Fall off vote, in targeting, IV, 2, 8 


Federal Election Campaign Act, passed in 
1971, I, 1, 15, 16; 1974 amendments, I, 3, 
9; 1979 amendments, I, 1, 18; changing 
patterns, III, 2, 15; civil penalties assessed 
1975-1981 (figure), II, 2, 10, 14; com- 
plaints, Ill, 2, 9; Congressional leaders 
give more, III, 2, 30; contributions, III, 2, 
28; corporate contributions, III, 3, 21; Hl, 
4, 32; cost of losing campaigns, Ill, 4, 22; 
current law, Ill, 3, 11; “Disposition of 
Compliance Cases and Penalties Incurred 
in the Enforcement of: An Analysis of 
Persuasion and Punitive Action,” by Or- 
lando B. Potter, Hl, 2, 8; election of any 
name, Ill, 2, 27; evolution of the law, III, 
2, 17; “Federal Election Law, Part I: Ways 
Around the $1,000 Ceiling,” by Rodney 
N. Smith, Ill, 2, 16; “Federal Election 
Law, Part Il: What You Can Get Away 
With!”, by Rodney N. Smith, Ill, 3, 10; 
“Federal Election Law, Part III: Design for 
Losers,” by Rodney N. Smith, Ill, 4, 19; 
frequent violations, III, 2, 13; indepen- 
dent expenditures, III, 3, 24; Ill, 4, 33; in- 
vestigation, III, 2, 9; limitations, III, 2, 
17; litigation, III, 2, 9; loopholes, Ill, 2, 
22, 23, 24, 25, 31; Il, 3, 14, 28; Ill, 4, 27; 
matter under review (MUR), Ill, 2, 8, 9; 
national political committees, Il, 2, 32; 
new disclosure forms implementing the 
1979 amendments, I, 3, 65; penalties, Il, 
2, 13; political action committees, II, 2, 
15, 18, 19; Ill, 4, 31; probable cause, III, 


2, 9; reality of what happened, Ill, 4, 21; 
statutory violations cited in MURs with 
civil penalties in excess of $1,000 (figure), 
Ill, 2, 12; testing the water, Ill, 2, 25; 
volume and distribution of MURs 
(figure), III, 2, 10; why look for ways 
around the rules, Hil, 2, 18 

Federal Election Commisr‘on, I, 1, 15, 16, 17, 
I 1, 50; , L 3, 9; 1975 ruling, I, 1, 51; 
“Campaign Management: How to Fill Out 
the New FEC and IRS Forms,” by Thomas 
H. Boggs, Jr. and Douglas Stevens,, I, 3, 
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event, I, 4, 14; “Special Event Fun- 
draisers: The Which, the When and the 
How, Part I,” by Karen Feld, I, 4, 11; 
“Special Evert Fundraisers, Part II,” by 
Karen Feld, II, 1, 30; specialty dinners, II, 
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Health Political Action Committees, I, 1, 16 

Himes, David, Republican Congressional 
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Senate,” III, 1, 21 


Kemp, Jack F., Republican congressman from 
New York, charisma, Il, 1, 8 


Kendall, Don R., “Corporate PACs: Step-by- 
Step Formation and Troublefree Opera- 
tion,” I, 1, 14 


Kennedy, Edward, Democratic senator from 
Massachusetts, analyzing his charisma, II, 
1, 12; Andy Warhol's involvement, II, 1, 
30; art used as fundraisers, II, 1, 30, 31; 
charisma, II, 1, 4; Chappaquiddick 
speech, I, 4, 27; direct mail, I, 3, 22; entry 
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How to Re-Ink Your Printer Ribbon, by 
John R. Tkach, M.S., M.D., IV, 2, 62 


Lewis, Alan, archivist for PBS, Il, 1, 28 


Lichenstein, Roy, artist, donated original 
works of art to Carter campaign in 1976, 
Il, 1, 30 


List management, “Micro Software for Cam- 
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Lobbyists, donating mailing lists for fundrais- 
ers, I, 4, 17 


Local Party, activities, III, 2, 37, 38; differen- 
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Muskie, Ed, stress in his 1971 bid for the pre- 
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comparisons (figure), III, 1, 35 
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cials for in-house use, II, 1, 29 


National Republican Congressional Commit- 
tee, fundraising timetable used, I, 4, 12 


National Telephone Advertising, I, 3, 48 


“Navajo Nation Elects a Chairman: The 
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fundraising timetable, I, 4, 12; golfing 
event for Senators John Tower and How- 
ard Baker, II, 1, 36; realistic budget, I, 4, 
13 


Orben, Robert, Start ‘em Laughing to Keep 
‘em Listening, I, 4, 22 


Organization, “A Candidate Information 
S\stem, Part II: Organizing with Compu- 
te:s,” by Dan Kerrigan, IV, 1, 74 


Outreach program, ran by Chicago Board of 
Elections, voter registration for 1982 
mayoral race, IV, 1, 6 


P 


PAC Associates, Washington-based organi- 
zation offering targeting computerized 
lists of PACs, handles only Republican 
races, I, 4, 17 


PAC Information Services, Washington- 
based organization offering targeting 
computerized lists wherever the potential 
dollars are, non-partisan service, I, 4, 17 


Packard, Ron, write-in candidate in 1982 
for California's 43rd Congressional 
District, IV, 1, 20 


Paley, William C., “The New Electronic 
Media—Instant Action & Reaction,” IV, 
4,4 


Palm cards, used as a quick candidate name 
reinforcement, II, 3, 28 


Parker-Coltrane, Democratic support group, 
i, 7, 32 


Parkinson, Hank, auction fundraisers, II, 1, 
32; “How to Get Elected to Your State 
Legislature,” I, 2, 49; invitations for fund- 
raisers, I, 4, 16 


Party platforms, 1980 Indiana Republican 
Platform, Ill, 4, 52; 1982 Indiana Repub- 
lican Platform, III, 4, 56; drafting a state, 
Ill, 4, 45; “State Party Platforms: The 
Indiana Republican Case,” by Susanne S. 
Ridlen, Ill, 4, 44; significance of a state, 
Ill, 4, 48 


People Organized for Welfare and Employ- 
ment Rights (POWER), work with Harold 
Washington's 1982 race for mayor of 
Chicago, IV, 1, 4 


Percy, Charles, Republican senator from Illi- 
nois, CBS special confronting him with 
Democratic opponent Alex Seith in 1978, 
II, 1, 24; direct mail fundraising cam- 
paign, I, 3, 26 


Personal Contact, cost-effectiveness analysis 
of direct mailing versus (figure), III, 1, 29, 
30; cost-yield comparison of direct mail- 
ing and personal contact (figure), III, 1, 31 


Pierce, Gene, “The Big Ohio Utility 
Referendum Win: Defeat of an Initially 
Popular Initiative,” IV, 1, 40 


Political Action Committees, I, 1, 14; 1978 
total contributions to U.S. Senate and 
House candidates, I, 1, 14; (figure) I, 1, 
20; American Medical Association, I, 2, 
12; “Attaining Technical Sophistication,” 
by Gary Anderson, IV, 2, 28; candidate 
money and spending, Ill, 4, 7; “PAC 
Counsel,” by Richard H. Mayberry, Jr., I, 
3, 101; “Democrats: Rebuilding with Sup- 





port Groups,” by Jack Erickson, III, 1, 4; 
Federal Election Law, Ill, 2, 16; Ill, 3, 10; 
Ill, 4, 19; forming a corporate, I, 1, 17; 
health, I, 1, 48; income from unions, I, 3, 
63; increasing role of, I, 1, 51; influence in 
perspective, I, 1, 17; in regard to the 
Federal Election Law, III, 3, 15; member- 
ship, I, 1, 16; methods of member solicita- 
tion, I, 1, 18; money, Ill, 4, 6; National 
Association of Realtors, I, 2, 12, 13; 
“PAC Power: Why Common Cause Fears 
Its Impact,” by David Cohen, I, 2, 12; 
positive force in the 1980s, I, 1, 19; pro- 
liferation of, I, 1, 15; soliciting funds, IV, 
2, 31; TEXPAC, IV, 2, 28; total money, 
Ill, 4, 8; trade, I, 1, 16 


“Political Campaign Debates: Images, 
Issues and Impact,” by Myles Martel, IV, 
4,13 

“Political Marketplace, The,” by Kevin Chaf- 
fee, I, 2, 70; I, 3, 92 


Political Television Commercial Archives, in 
Highland Park, IL, Il, 1, 29 


Poll, failure to vote, I, 1, 9; interpreting, IV, 
1, 30; primaries, I, 1, 9; purpose of, I, 1, 
11; screening questions, I, 1, 9; turnout, I, 
1,9 

Pollsters, role of, II, 2, 6 


Polsby, Nelson, “The 1984 Presidential 
Election: Technical v. Fundamental 
Perspectives,” IV, 4, 28 


Postcards, used to generate personal endorse- 
ments, Il, 3, 28 


Potter, Orlando B., “Disposition of Compli- 
ance Cases and Penalties Incurred in the 
Enforcement of the Federal Election Cam- 
paign Act: An Analysis of Persuasion and 
Punitive Action,” II], 2, 8 


Powell, Jody, 1976 Carter presidential cam- 
paign, I, 3, 52 


Presidential elections, “1984: Technical v. 
Fundamentalist Perspectives, The,” by 
Nelson W. Polsby, IV, 4, 28; Carter in 
1980, IV, 4, 29; changes in Democratic 
delegate selection procedures (figure), IV, 
4, 34; crucial week for presidential 
nominations (figure), IV, 4, 35; nomi- 
nating process, IV, 4, 31; proportion of 
delegates selected and committed in pri- 
maries (figure), IV, 4, 34; Reagan in 1980, 
IV, 4, 29; special conditions in 1984, IV, 
4, 32; state selecting 1984 delegates by pri- 
mary (figure), IV, 4, 33 


Presidential libraries, house collections of 
news materials for in-house viewing, II, 1, 
28 

Press, release for fundraiser, I, 4, 12, 13; 
topics for state legislative releases, I, 2, 52 


Printer, “Low-Cost Letter Writing: How to 
Re-Ink Your Printer Ribbon,” by John R. 
Tkach,,M.S., M.D., IV, 2, 62 


Printing, cost-effectiveness of pamphlets, III, 
1, 25; determining your needs, II, 3, 24; 
developing your material, Il, 3, 27; find- 
ing a good printer, II, 3, 30; “How to Get 
the Most for Your Campaign Literature 
Dollar,” by Lorene Hanley Duquin, II, 3, 
24; money-saving tips, II, 3, 31; preparing 
your material, II, 3, 29; setting up a plan, 
II, 3, 25; terms, II, 3, 26; types of mater- 
ial, Il, 3, 27; understanding screens, II, 3, 
29; working with your printer, II, 3, 31 


Progressive Political Action Committee 
(PROPAC), Democratic support group, 
I, 1, 12 


Public Broadcast System, Alan Lewis, archi- 
vist, II, 1, 28 


Public financing, “PAC Power: Why Com- 
mon Cause Fears Its Impact,” by David 
Cohen, I, 2, 12 


Pullman strike of 1894, labor strike in 
Chicago which made unions a household 
word, I, 3, 58 


Q-Method, “Voter Targeting Using,” by 
Mark J. Wattier, Ph.D., II, 4, 31 


Quinn, Robert, 1974 Massachusetts Dem- 
ocratic gubernatorial primary, Boston 
Globe poll results, I, 1, 10 


R 


Radio, accessories, I, 4, 48, 49; “Airtime: Free 
for the Sophisticate,” by Nedra B. Carpel, 
I, 4, 40; actualities, I, 4, 42; blanketing 
radio, I, 4, 41; broadcasting, Il, 1, 20; 
Broadcasting Yearbook, I, 4, 46; buying, 
Il, 2, 37; campaigning, I, 1, 51; conduc- 
tors, I, 4, 44, 45; format, I, 4, 46; log sheet 
(figure), I, 4, 47; monitoring services, II, 
1, 28; narrowcasting, II, 1, 20; “Respon- 
sive Chord, A C&E Interview with Tony 
Schwartz,” II, 1, 19; reinforcer, I, 4, 41; 
selective supplemental use, I, 4, 42; Stan- 
dard Rate and Data, I, 4, 46; targeting, I, 
4, 46; The Arbitron Co., I, 4, 46 


Rafshoon, Gerald, Rafshoon Communica- 
tions, 1976 Carter presidential campaign, 
I, 3, 52; making a hero out of Jimmy 
Carter, Il, 1, 10; obtaining copies of 
Carter/Mondale political advertisements, 
Il, 1, 28; Tony Schwartz spots in 1976, II, 
1, 22 


Ratchford, Bill, Democratic congressman 
from Connecticut, use of computers, III, 
4, 126 


Rather, Dan, 1980 CBS special confronting 
Senator Charles Percy and Democratic 
opponent Alex Seith, II, 1, 24 


Rauschenberg, Robert, artist, donated 
original works of art to Carter campaign 
in 1976, II, 1, 30; founded Artists Rights 
Today (ART), Il, 1, 31 


Reagan, Ronald, 1976 presidentiai race, I, i, 
50; analyzing the 1980 election, IV, 4, 28; 
analyzing his charisma, Il, 1, 13; 
challenges in 1976 made to President Ger- 
ald Ford regarding public financing, I, 2, 
12; mystic-turned hero (figure), HI, 1, 13; 
speech style, I, 4, 29; stress, II, 2, 17 


Reapportionment, based on 1980 census, I, 1, 
15; California’s commission initiative, 
Proposition 14, proposed to remove redis- 
tricting authority from the legislature, III, 
4,79 


Reed, Beryl A., “Dress Codes for Candidates: 
How to Look the Part,” I, 2, 40 


Reed, Stanley Foster, “Campaigns & Compu- 
ters,” III, 3, 66; “Introduction to the Inau- 
gural Issue,” I, 1, 4; “The 1982 Elections,” 
Ill, 4, 4; “The Chicago Machine and the 
Election,” IV, 1, 9 


Reese, Matthew, Matt Reese and Associates, 
Washington-based political consultant, I, 
1, 25; L, 2, 55; Claritas Cluster System, I, 
3, 6 


Referenda and Initiatives, and the 1982 elec- 
tions, Ill, 4, 11; “Analysis for Winning 
Strategies,” by Philip Seib, I, 4, 50; argu- 
ments: pocketbook, status quo, and fair- 
ness, I, 2, 61; “Big Ohio Utility Referen- 
dum Win: Defeat of an Initially Popular 
Initiative,” by Gene Pierce, IV, 1, 40; 
California's Proposition 13, Il, 4, 77; 
campaign approach pays off, I, 4, 55; 
“Computers, Control and Communica- 
tion: How 30,000 Volunteers Beat the 
California Gun Initiative,” by Dennis 
Jensen, IV, 3, 58; Dallas cultural bond, I, 
4, 51; estimated versus actual “no” vote 
for right-to-work initiative (figure), II, 3, 
9; factors that lead to the outcome, Ill, 4, 
79; frequency of use, 1910-1982 (figure), 
Ill, 4, 76; Massachusetts nonreturnable 
beer and soft drink containers, 1, 1, 12; 
Missouri right to work, I, 2, 55; nuclear 
arms freeze, Ill, 4, 77; planning the at- 
tack, I, 4, 52; poll results on right-to-work 
attitude by cluster (figure), Il, 3, 7; 
reasons for the popularity, Ill, 4, 77; 
“Referenda & Initiatives: Hot New Cam- 
paign Areas,” by David D. Schmidt, Il, 
4, 74; requirements, Ill, 4, 75; survey 
research critical, I, 4, 52; targeting chart 
of attitude toward right-to-work in 
Missouri (figure), II, 3, 8; telephone banks 
provide get-out-the-vote momentum, I, 4, 
54; total number of states with initiatives 
on the ballot (figure), Ill, 4, 76, 78; two- 
month drill, I, 4, 54; what are they about, 
Ill, 4, 74; “Winning an Initiative Big: How 
They Whipped ‘Whoops’ in Washington 
State,” by David D. Schmidt, IV, 3, 4 


Republican National Committee, contribu- 
tions, Ill, 2, 33; fundraising timetable 
used, I, 4, 12; joint fundraising effort with 
Democratic National Committee, I, 3, 27; 
media campaign, III, 4, 5; use of radio ac- 
tualities, I, 4, 47; using census data, Il, 4, 
9; women: in their organization, II, 4, 19 


Researchers, person who extracts the most 
politically relevant and helpful data and 
translates it into usable language and 
themes, II, 2, 7 


Rhodes, Sherry, “Combatting Stress on the 
Campaign Trail: A Guide for Campaign 
Managers and Candidates,” II, 2, 17 


Ridlen, Susanne S., “State Party Platforms: 
The Indiana Republican Case,” Ill, 4, 44 


Risser, Rita, “Micro Software for Cam- 
paign List Management Programs.” IV, 2, 
66 

Robbin, Jonathan, chairman of the Claritas 
-Corporation, “Geodemographics: The 
New Magic,” I, 1, 25 


Robinson, Barry, county legislator from up- 
state New York, working a room, IV, 2, 
22 


Robinson, Vernon L., “Running for Mayor 
with a Micro: How Computer Volunteer 
Training Paid Off in Charlotte,” IV, 4, 75 


Rogers, Frank E., “Targeting with VisiCalc: 
Using an Electronic Spreadsheet;” IV, 3, 
73 
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Roman, Murray, chairman of the Campaign 
Communications Institute, “The Tele- 
phone as Political Tool,” I, 3, 53 


Roosevelt, Franklin, took care to see that 
each word in his speeches was apt as well 
as on the Thorndike list of the most com- 
mon words in current societal usage, I, 4, 
30 


Ross, Kelly, “Rural Campaigning: The Ne- 
glected ‘New Frontier,’ ” III, 1, 37 


“Run or Not to Run, That is the Question, 
To,” by H. Edward Flentje and George Van 
Riper, IV, 3, 32 


Rural Campaigning, fundraisers, Ill, 1, 42; 
lack of traditional media, III, 1, 37; “Lyn- 
don Jcknson’s 1937 Rural Campaign,” III, 
1, 40; motor media, III, 1, 38; “The 
Neglected ‘New Frontier,/” by Kelly 
Ross, Ill, 1, 37 


S 


Sabato, Larry J., “Survey of the Costs and 
Services of Political Consultants,” II, 4, 
42 


Sanford, Terry, president of Duke Universi- 
ty, Center for National Policy, Il, 1, 7 


Sarbanes, Paul, Democratic senator from 
Maryland, trials and tribulations with 
NCPAC in 1982, Ill, 4, 41 


Scarborough, Ken, “Combatting Stress on 
the Campaign Trail: A Guide for Cam- 
paign Managers and Candidates,” II, 2, 17 

Scheduling, fundraising events, I, 4, 12; 

Navajo Nation, IV, 3, 26 


Schmidt, David D., “Referenda & Initiatives: 
Hot New Campaign Areas,” III, 4, 74; 
Winning an Initiative Big: How They 
Whipped ‘Whoops’ in Washington State,” 
IV, 3,4 


Schneider, Edward J., Marketi Opinion Re- 
search, “Geodemographics Refined: An 
Alternative to Standardized Clustering,” 
Il, 4, 62 


Schwartz, Tony, King of Sound, “Radio's Re- 
sponsive Chord, A C&E Interview,” II, 1, 
19; his work with the 1980 Kennedy presi- 
dential campaign, II, 1, 21 


Schweitzer, Doc, consultant with the Cam- 
paign Group, Inc., in Philadelphia, PA, 
“How to Buy Media—Getting the Most 
for Your Money,” II, 2, 34 


Score, Alexander, dialect and accent too re- 
fined, II, 1, 20 


Segal, Patricia, former director of direct mail 
at the Democratic National Committee 
and did Jimmy Carter's direct mail in 
1980, I, 3, 25 


Seib, Phillip, “Referenda: Analysis for Win- 
ning Strategies,” I, 4, 50 


Seith, Alex, 1978 contender for Charles Per- 
cy’s U.S. Senate seat, CBS special con- 
fronting him with Senator Percy, II, 1, 24; 
his involvement with Tony Schwartz, II, 
1, 24; reason for his loss, II, 1, 26 


Selye, Dr. Hans, founder of the International 
Institute of Stress in Montreal, Canada, 
Il, 2, 18; General Adaption Syndrome, II, 
2, 18 
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Sherman Grinberg Film Libraries, Inc., in 
New York, houses ABC’s news materials, 
II, 1, 28 


Shreibman, Fay, “TV News Coverage of Elec- 
tions: A Guide to Archival Collections,”, 
i; 27 


Signs, have the advantage of showing sup- 
port and generating interest in the com- 
munity, II, 3, 28 


Smith, Rodney N., “Federal Election Law, 
Part I: Ways Around the $1,000 Ceiling,” 
III, 2, 16; “Federal Election Law, Part II: 
What You Can Get Away With!” III, 3, 
10; “Federal Election Law, Part III: Design 
for Losers,” III, 4, 19 


Smith, Craig R., “Speechwriting: An Ac- 
quired Art, Part II,” I, 4, 24 

Speechwriting, “An Acquired Art, Part 1,” 
by James C. Humes, I, 4, 19; “An Ac- 
guired Art, Part II,” by Craig R. Smith, I, 
4, 24; analyzing the audience, I, 4, 24; 
common stylistic devices, I, 4, 29; 
computer-generated speech, Il, 4, 39; 
EASE formula (exemplify, amplify, speci- 
fy, and electrify), I, 4, 21; emotional tone, 
I, 4, 27; enhancing credibility, 1, 4, 27; 
formulating the issues, I, 4, 26; organi- 
zation, I, 4, 28; power of the ear, I, 4, 21; 
primary roles of speechwriter, I, 4, 22; 
Richard Nixon's speechwriters, I, 4, 25; 
style in language, I, 4, 29; Sir Winston 
Churchill—speaker of the century, I, 4, 
19; “Start ‘em laughing to keep ‘em listen- 
ing,” I, 4, 22 


Squier, Robert, “Media Miracles in Dixie: An 
Exclusive C&E Interview,” I, 2, 29 


Staab, Walter, Staab, Frank and Moger Me- 
dia Service Corp., media buyer, II, 1, 20 


Standard Rate and Data, study of radio ad- 
vertising value, I, 4, 46 


State Legislature, continuing publicity pro- 
gram, I, 2, 52; critical early plunge, I, 2, 
49; door-to-door activity, I, 2, 52; 
getting-out-the-vote, I, 2, 53; “How to 
Get Elected to Your,” by Hank Parkinson; 
in-depth research of the electorate, I, 2, 
50; mail follow-up, I, 2, 52; telephone 
bank operation, I, 2, 53; topics for cam- 
paign release, I, 2, 52; unusual announce- 
ment, I, 2, 51 


Stevens, Douglas “How to Fill Out the New 
FEC and IRS Forms,” I, 3, 65 


Stevenson, Adlai, new politics, I, 2, 43 


Stevenson, Adlai, III, 1982 gubernatorial 
candidate in Illinois, IV, 1, 6 


Strategy, Election Day, Ill, 3, 32; using 
Q-method, II, 4, 40 


Stress, “Combatting Stress on the Campaign 
Trail: A Guide for Campaign Managers 
and Candidates,” by Sherry Rhodes and 
Ken Scarborough, Il, 2, 17; dealing with 
personal attacks, II, 2, 21; diet, II, 2, 23; 
in the final stretch, II, 2, 21; maintaining 
commitment to reduce, II, 2, 21; relaxa- 
tion exercises, II, 2, 22; symptoms of 
stress, II, 2, 23; stress management, II, 2, 
19; ways to handle, II, 2, 22; what hap- 
pens under stress, II, 2, 18; what is, II, 2, 
17 


Sundquist, Donald, former campaign man- 
ager for Senator Howard Baker, I, 1, 53 


Survey Research Center, University of Michi- 
gan, I, 1, 49 


Swanick, Chuck, legislator from Kenmore, 
New York, working a room, IV, 2, 21 


Swing vote, in targeting, IV, 1, 18 


T 


Tabloids, convey the impression the contents 
have news value, Il, 3, 28 


Targeting, analyzing the Q-sorts, II, 4, 33; 
basic steps of Q-method, II, 4, 32; com- 
posite index, creating a, (figure), IV, 1, 
19; IV, 2, 17; data analysis IV, 1, 18; IV, 
2, 4; data development, IV, 1, 17; data 
processing, IV, 1, 17; describing 
Q-method, Il, 4, 31; demographic 
targeting, step-by-step process, IV, 1, 11; 
developing the Q-sample, II, 4, 32; door- 
to-door activities, III, 1, 17; “Electoral 
Targeting, Part I: For the Do-It-Yourself 
Campaign,” by Murray Fishel, IV, 1, 11; 
“Electoral Targeting, Part Il: Analyzing 
the Data,” by Murray Fishel, IV, 2, 4; 
“Electoral Targeting, Part III: Computer- 
izing the Process,” by Murray Fishel and 
Dennis Kinsey, IV, 4, 61; exploring candi- 
date images, II, 4, 33; fall-off, IV, 2, 9; 
field work, IV, 1, 15; general election, IV, 
2, 10; geodemographics, I, 1, 25; I, 2, 55; 
geopolitical, Ill, 4, 62; ideal, IV, 1, 13; 
logic of targeting (figure), IV, 1, 12; mea- 
sures of (figure), IV, 1, 13; media, II, 2, 
38; planning the targeting program, IV, 1, 
12; political action committees, IV, 2, 31; 
practical, IV, 1, 13; primary election; IV, 
2, 4; redistricting, IV, 1, 14; referenda and 
initiatives, IV, 1, 40; role of consultants, 
II, 2, 9; selecting a P-sample, Il, 4, 32; 
short-cut, IV, 1, 14; sorting the state- 
ments, II, 4, 33; swing vote, IV, 1, 18; IV, 
2, 15; “Voter Using the Q-Method,” by 
Mark J. Wattier, Ph.D., II, 4, 31; “With 
VisiCalc: Using an Electronic Spreadsheet 
in a Local Campaign,” by Frank E. 
Rogers, IV, 3, 73 


Targeting Systems, Inc., marketing agency 
for Claritas Cluster System, I, 1, 26; Il, 3, 
5 


Tarrance, Lance, V., Lance Tarrance & Asso- 
ciates, consultant for conservative Repub- 
licans, II, 2, 5 


Teeter, Robert, Market Opinion Research, 
pollster for President Gerald Ford, consul- 
tant for moderate Republicans, II, 2, 5 


Telephone, bank operation, I, 2, 53; count- 
down, I, 3, 49; facilitating fundraising 
management, I, 3, 56; identifying, con- 
vincing, and motivating the undecided, I, 
3, 50; in referenda for get-out-the-vote, I, 
4, 54; integrating tape and live communi- 
cator, I, 3, 55; professional banks, I, 3, 
51; Roger Craver’'s comments, I, 3, 22; 
standardization and accountability, I, 3, 
54; taped messages are effective, I, 3, 53; 
targeting the voters who count, I, 3, 48; 
“The Telephone as Political Tool,” by 
Murray Roman; thrifty, I, 3, 53; “Your 
Campaign's Personal Medium,” by Wal- 
ter Weintraub, I, 3, 47 


Television, buying, II, 2, 36; campaign tool, 


I, 1, 51; dress style for appearing, II, 2, 
45; integrating with direct mail, II, 4, 7; 





monitoring services, II, 1, 28; “News 
Coverage of Elections: A Guide to Archi- 
val Collections,” by Fay Shreibman, II, 1, 
27; “News Resources: A Guide to Collec- 
tions,” II, 1, 29; News Study Center at the 
Geiman Library of George Washington 
University in Washington, D.C., Il, 1, 27, 
29; “Paid Television Advertising and 
Candidate Name Identification,” by Lyn- 
da Lee Kaid, Ill, 1, 34 


Texas Medical Political Action Committee, 
TEXPAC, organization, IV, 2, 28 


Thank-you notes, courtesy to anyone who 
has been involved in the campaign, II, 3, 
28 


Thompson, Jim, Republican governor of 
Illinois, IV, 1, 6 


Tillman Act of 1907, federal law prohibiting 
corporate funds being spent in federal 
campaigns, I, 1, 16 


Time magazine, commenting about write- 
in race in California's 43rd Congressional 
District, IV, 1, 25 


Timilty, Joseph, Boston Globe poll results for 
1975 Boston mayoral, I, 1, 10, 11; Boston 
Globe poll results for 1979 Boston mayor- 
al, I, 1, 13 


Titus, James Emerson, “Voter Registra- 
tion Tapes: Mining for New Votes, New 
Voters and New Money,” IV, 4, 67 


Tkach, John R., M.S., M.D., “Low-Cost 
Letter Writing: How to Re-Ink Your 
Pinter Ribbon,” IV, 2, 63; “Microcom- 
puters: Their Use in Small-Scale Political 
Campaigning,” III, 3, 69; “Micros: How 
to Buy and Use them in Campaigns,” IV, 
1, 68 


Tower, John, Republican senator from Tex- 
as, golfing fundraiser put together by 
Bradley O'Leary, Il, 1, 36 


Trade Association Political Action Commit- 
tees, I, 1, 16 


Truman, Harry S., President, found his 
speech style in the rough and tumble of 
the 1948 presidential campaign, I, 4, 29 


U 


Udall, Morris, Democratic congressman from 
Arizona, Independent Action, Ill, 1, 6; 
public financing, I, 2, 1 

United States Census Bureau, decennial 
censes of population and housing, I, 1, 29; 
general elections information, I, 1, 46 

United States Chamber of Commerce, Fred 
Radewagen’s comments, I, 3, 62 

United Auto Workers’ Voluntary Commu- 


nity Action Program, (UAWVCAP), I, 3, 
59 


V 


Vanderbilt Archive, located at Vanderbilt 
University in Nashville, Tennessee, loans 
network television newscasts from ABC, 
CBS, and NBC, and news specials such as 
the entire Democratic and Republican 
conventions, presidential debates, elec- 
tion night coverage, PBS news specials 
about the election, “Face the Nation,” 


“Issues and Answers,” and “Meet the 
Press,” whenever a presidential candidate 
appeared and entire coverage of Water- 
gate hearings, II, 1, 27 

Van Riper, George, “To Run or Not to 
Run, That is the Question,” IV, 3, 32 


Viguerie, Richard, C&E Editorial Board 
member and president of The Viguerie 
Company, “C&E Introduces Its Editorial 
Board,” Ill, 2, 7; “C&E Direct Mail Fund- 
raising Roundtable: The Pros Speak,” I, 
3, 20; negative campaigns, III, 4, 9; “The 
1982 Elections,” Ill, 4, 4 

Volunteers, accountability, Il, 3, 22; 
avoiding potential problems, Ill, 2, 47; 
coordinator, II, 3, 20; deciding whether 
you should use students, Ill, 2, 45; finding 
students, Ill, 2, 46; for Election Day, II, 
3, 33; “Guide to Recruiting and Managing 
Campaign Volunteers,” by Catherine 
Webb and Joseph Mockus, I, 3, 19; infor- 
mality, II, 3, 23; program, Il, 2, 33; 
recruiting with census data, Il, 4, 7; 
recruitment methods, II, 3, 21, 22; rigid 
systemization, II, 3, 22; rules, II, 3, 22; 
“Student Volunteers: How to Put Young 
People to Work on Your Campaign,” by 
Lorene Hanley Duquin, Ill, 3, 44; target- 
ing recruitment efforts, II, 3, 20; using, II, 
3, 23; where are they to be found, II, 3, 20 

“Vote-Buying Campaign Promises: The 
Court's New Guidelines,” by Paul J. 
Weber and Joel H. Goldstein, IV, 2, 24 


Voter registration, geopolitical, MI, 4, 70; 
labor work, I, 3, 63; “Running a Registra- 
tion Drive: New Voters Recast Chicago 
Politics,” by Michael Cordts, IV, 1, 4; 
“Tapes: Mining for New Votes, New 
Voters and New Money,” by Russell W. 
Getter and James Emerson Titus, IV, 4, 
67; using census data, II, 4, 7 


Vrdolyak, Edward, Fast Eddie, Cook 
County (IL) Democratic Party Alderman, 
participation in 1982 mayoral race in 
Chicago, IV, 1, 7 


Ww 


Wachtel, George, “A Candidate Information 
System: Organizing the Disorganized,” 
Ill, 4, 119 

Wallace, Cornelia, Christmas card used as a 
fundraiser, I, 3, 23, 24 


Wallace, George, Richard Viguerie’s biggest 
client, I, 3, 24; television program, I, 3, 27 
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